
Taiwan OTOP (One Town One Product) Design Awards is one of the few creative 
award activities in Taiwan for local characteristic products on a national level.  In 
recent years, design professionals have been recruited as “new blood” for every 
local characteristic industry and the design industry.  Combining creativity and 
ingenuity, this fresh talent has utilized local features to give a brand new vitality to 
traditional products.  At the same time, local materials from Taiwan are used for 
domestic mass production, and a channel for sales services has been provided, 
creating a new page in history for local characteristic industry entrepreneurs.

I n  2007 ,  t he  Sma l l  and  Med ium En te rp r i se 
Administration of the Ministry of Economic Affairs 
began holding the OTOP Design Awards in order 
to encourage product creativity in Taiwan’s local 
charac te r i s t i c  indus t ry  and  p romote  des ign 
aesthetics that are closer to public sensibilities, 
thereby transmitting a sense of Taiwanese lifestyle 
and local spirit.  Each year around ten winners, 
Award-winning companies have not only promoted 
b rand  popu la r i t y  and  p roduced  subs tan t i a l 
achievements over the years;  they have a lso 
helped tremendously to promote Taiwan’s local 
characteristic products by expanding access to 
retail outlets for a greater number of consumers. 
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    New Taiwan
 Impressions2010 4th

The sub ject  o f  the  4 th  Ta iwan 

OTOP 2010 Design Awards this 

year, “New Taiwan Impressions,” 

emphasizes the foreign tourist point 

of view in planning quality product 

designs that add value to local 

characteristic products to represent 

the image of Taiwan.  The awards 

wi l l  focus on the three largest 

impressions that foreign friends 

have about Taiwan, namely, the 

beautiful island scenery, the local 

characteristics and culture, and the 

cordial, friendly lifestyle.  Dividing 

competition categories into lifestyle 

handicrafts and product packaging 

encourages local entrepreneurs to 

use local characteristic products as 

source materials for the innovative 

design of handicrafts and articles 

for daily use.  It is possible that a 

local characteristic product design 

can bring out the original quality 

and excel lence of  the product, 

merging creativity and realism into 

a very exciting gift.
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The Xiang Xi Lin Men 

Award Winner | Chuan-Li Rice Cookie Food Ltd.
Cooperative Unit | Arty Design
Size | 28.5 cm × 28.5 cm × 24cm   
Tel | 02-2423-1698   
Web | keelung-cherry.com.tw

The Xiang Xi Lin Men gift box design fuses the festive elements that represent the red 
double happiness character together with rice cakes to form a 3-D gift box in the shape 
of the double happiness character (囍), pairing every flavor of miniature rice cake with 
traditional Taiwanese joyous celebrations in a reinterpretation of festival culture. The 
innovative makeup of design merges the lining and exterior of the box, a breakthrough 
concept for this popular and wedding gift box; simple in its complexity, it offers a new 
choice for the bridal couple who values the environment.

Praying for Good Fortune

Award Winner | 
The Can Cultural and Creative Chi Industry Co., Ltd.
Cooperative Unit | Arty Design / Lai Tang-Ya
Size | 17.5cm  × 16.5cm × 16.5cm   
Tel | 02-8671-8822   
Web | www.thecan.com.tw

The ceramic sculpture in “Praying for Good Fortune” is a image that brings to mind many 
different things related to the August 8th flood caused by Typhoon Morakot in 2009 (the 88 
Flood).  The main subject of the sculpture, which was created by San Hsia pottery master Lai 
Tang-ya by invitation of the CAN Culture, Art and Nature Gallery, is carefully made from sludge 
reclaimed from the disaster area.  It reveals a humble human figure with clasped hands praying 
to heaven, and incense can be placed between the folded hands which a collector can burn 
when praying.  Between the sculpture and the box, from a design by Arty Peng is a cushion 
made from the reclaimed disaster area sludge fixed within the box for the ceramic image.  The 
work is a reproduction of the shocking images caused by the 88 Flood. 
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Stool of Triangle Rush

Award Winner | Lin Jhih Fan
Cooperative Unit | Miaoli, Yuanli, 
Shanjiao Community
Size | 30cm×30cm×70cm   
Email | fannie117@hotmail.com

Instead of using triangle rush only for weaving 
techniques to make products, by returning 
to the intrinsic nature of the triangle rush 
and reconsidering the characteristics of this 
material, different manufacturing methods can 
be used to interpret styles for triangle rush. 
Triangle rush can be used to make the seat of 
a chair either via cross sections of the triangle 
rush material or by covering or wrapping the 
seat with the material.  The cross section 
method uses a particular type of triangle rush 
from Yuanli in Miaoli County which is known 
as “三角藺", or "triangle fiber rush", and its 
triangular shape reveals a distinctive aesthetic 
design.  By wrapping this type of triangle rush 
around the seat as a cover, its natural tones 
are displayed.  

Poem & Incense 

Award Winner | Rocio Yang
Cooperative Unit | Shih Chin Yu San Fang 
Incense Product Industrial CO., Ltd.
Size | 5cm×5cm×0.5cm   
Tel | 0923-700-928   
Email | rocioeye@gmail.com

Lugang in Changhua County is full of historically preserved sites that tell many stories, and 
the town is also imbued with the cultural atmosphere of the humanities. It is a place where 
the literati gather to drink tea and recite poetry. Incense was part of the life of the literati in 
ancient times that created poems during this era. It is no easy matter relating to the feelings 
of the people of that time because the emotions running through this classical poetry are so 
intense.  Therefore, incense is made in the shape of characters that are selected from the 
ancient poems to represent these meanings to help foreign friends to appreciate the beauty of 
Chinese writing, and when they burn incense they can simultaneously experience the incense-
making culture of Lugang.    
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Taiwanese Steamed Dumplings 

Award Winner | Hakka-blue 
Size | 25cmx24.5cmx12.5cm   
Tel | 02-2552-1338   
Web | www.hakka-blue.com

Cultural delicacies and memories of Taiwan ...The 
first time you encounter a steamed dumpling, 
round, soft and translucent, with its thin dumpling 
skin plump with filling, after one sip of that delicious 
broth...it’s something you will never forget.  This 
type of dumpling is originally from Jiangnan in China, but as made famous in Taiwan it is an 
exclusive memory of the island’s flavors and a must-try cultural delicacy for visitors.  While 
in the past you could only eat steamed dumplings where they were served, nowadays you 
can take some home and enjoy them whenever you want to. This is the aesthetic application 
of artful innovation at its best.  The white porcelain condiment dish for Taiwanese steamed 

dumplings has the folds of classical steamed 
dumplings and is pleasing to the eye as well as 
functional. 

Bendboo

Award Winner | Southern Taiwan University-
Graduate School of 
Digital Content and Animation Design
Yeh Chi –Hsiang/ Wen Hsiung-Wang/Huan 
Min-Lin/ Yueh Ling-Liao/ Wun Bin-Lin 
Cooperative Unit | Yi - Tsun Art Work Co., Ltd.
Size | 16cm×15cmx30cm~44cm(h)   
Tel | 0912-989-149   
Email | camolin.design@gmail.com   

The slip of bamboo and the base of the lamp 
form the exact same arc, sketching a perfect 
curvature, so by simply sliding the moving parts 
of this bamboo lamp, the position of the light 
can be changed for any situation. No matter 
whether it is a light that suffices for reading 
needs or it is to create atmosphere with weaker 
light, every lighting demand can be met. The 
special texture of Taiwan bamboo allows for a 
living space with an aesthetic appeal and adds 
natural vitality to a diverse lifestyle.
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The design for the Si Xiang Qi CD Player was inspired by the shape of the Chinese lute, or the 
“yueqin”, in Hengchun.  With the idea of maintaining the environment and endowing the silver 
wattle tree with new life, modern music players such as the Si Xiang Qi can be manufactured using 
recycled wood waste from the silver wattle.  This raises the standard for the cultural and creativity 
industry as well.  The music of the yueqin fills the mind with images similar to how the traditional 
Taiwanese composition Si Xiang Qi evokes a sadness and nostalgia for times past.  The appearance 
of the yueqin, together with its original function of making music, have been transformed into a 
totally different form, and a beautiful folk ballad can be listened to on this music player, closing the 
distance between the yueqin, the folk song and young people of today.

Discover Formosa. 
Let’s Enjoy A Cup of TEA Together!

Award Winner | Magic Creative Advertising
Cooperative Unit | Cha-Tei Ltd.
Size | 24cm×24cm×7cm   
Tel | 02-8661-8551   
Web | www.chatei.com.tw

Discover a map of Formosa Taiwan’s 
Te a .  T h e  c o n c e p t  o f  d i s p l a y i n g 
p ro f e s s i o n a l  i m a g e s  o n  p o s t a g e 
stamps is used here to express feelings 
of love for Taiwan. Discover one tea, one 
village, one story. Illustrations are used to 
distinguish the four steps that convey the 
careful manufacturing of tea: picking the leaves; 
drying them in the sun; kneading the leaves; and baking the 
leaves. An interest in Taiwan’ s tea production, in tea tasting ceremonies, 
in simply drinking tea, these are the most genuine feelings for an unrestrained 
lifestyle. Three mouth characters (口) put together form the word for product (品), and 
the font for the mouth character is displayed on the packaged items arranged in the 
combination gift box, the meaning of which is to view the colors, smell the aroma, taste 
the flavor and experience the wisdom of this tea product.

Si Xiang Qi CD Player

Award Winner | 
National Kaohsiung Normal University, 
Department of Industrial Design/ Cultural and 
Creative Design Lab and humanity
Cooperative Unit | 
Mudouweng Wooden Decorating Enterprise
Size | 42cm×25cm×5.5cm  
Tel | 07-717-2930#7800.7801   
Email | yenyu@nknu.edu.tw
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LSY “Collectible Gift Box”

Award Winner | Incredible Co., Ltd  
Cooperative Unit | Lam Sam Yick Co., 
Ltd
Size | 8.5cm ×6cm×33cm   
Tel | 02-2556-2869   
Web | www.incredible.com.tw

Subject: the Chinese character 藏
1. Pronounced “cang (ts’ang)” 
with a r ising tone; also pronounced 
“zang (tsang)” with a falling tone 
2. a pen collection . 

or hide a pen . treasure of love
3. to have a collection, 
a special collection of 
priceless treasures, a treasure

Visual connotations: 
The Eight Principles of Yong
1. The foundation for the character strokes in Chinese calligraphy are the eight basic 
strokes all found in the character “永” (pronounced “yong” and meaning “forever, 
permanence”). This includes the dot stroke, the horizontal and vertical strokes, the long 
stroke and the short stroke, which are used to write the distinguishing shapes that make 
up the radicals.
2. In Chinese painting, flowers, plants and fruits are given a new vitality via the ingenious 
creativity of stoke combinations.

The Essence of Bamboo 

Award Winner | UID Create Ltd.
Cooperative Unit | Eastern Tea Factory 
Size | 25.5cm×8cm×20.8cm   
Tel | 02-2778-8849   Web | www.ui-d.com.tw

Gentle scent of bamboo mixed in the tea leaves, 
accompanying with tea set (pot and cups) made of 
bamboo tells the story of tea of its nature and culture.   
Together with “Cultural insight” and “Modern 
trend” as the key design elements, the way 
of this tea set is packed communicates with 
consumers with a interesting story telling and 
aesthetics that is full of vitality.
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Lohas Lifestyle2009 3rd

Dancing Elegantly

Award Winner | The Shu’s Pottery
Size | 12.5cm x 12.5 cm
Tel | 02-2678-8868
Web | www.shuandws.com

The special feature of the diffuser is its 
ceramic candlewick, which does not need 
to be replaced, only needing the proper 
application of liquid paraffin to provide 
continued oil burning. Users can let the 
aromas soothe their minds while being free 
of the inconvenience of cleaning the jar 
after use. 

The theme of the 3rd Taiwan OTOP Design Awards was the idea of "Lohas 
Lifestyle" in accord with local characteristics, green design and a practical 
lifestyle in order to design original and innovation works of art that revitalize 
Taiwan’s local characteristic products and reinterpret its local features and the 
meaning of life.

‘Reborn’ Pencil Sharpener

Award Winner | Rabbit Industrial Corp.
Cooperative Unit | Mao Chialin
Size | 7cmx25cm  Tel | 03-965-3670  
Web | www.rabbitl.com.tw 

Reborn’s Pencil Sharpener, designed by living 
art, is out of ordinary pencil sharpener and 
becomes a modern piece of household art. 
Also, a newly-sharpened pencil can present, 
one might say: ‘reborn’, thus mirroring the 
image of a reborn tree.

8

2009
A

w
a

rd
 W

in
n

e
r



Free+ Easy Tea Set 

Award Winner | Zantan Studio
Cooperative Unit | Liu Deshao/Tsai Tsuyan
Size | Pot 8cm x 10.3 cm, Cup 5cm x 6.5 cm
Tel | 0933-746-679   
Email | dsliu@tea.ntue.edu.tw

Through a patented 1100°C high-temperature 
carbonization process, the appearance of tea 
set presents a stunning polished black by a 
permeated carbon effect, and the tea set has 
the far infrared rays, radiating from this ceramics 
make water molecules clusters much smaller to 
enhance the smoothness of taste. 

‘Cozy Teahouse’ 
Tea Container Series

Award Winner | Magic Creative Advertising
Cooperative Unit | Cha-Tei Ltd.
Size | 22.2cm×10.4 cm×8.2 cm   Tel | 02-8661-8551  Web | www.chatei.com.tw
The combination of the tea leaves, wooden tea box, ceramic tea containers, and cloth tea bags 
represent the coming together of friends, the sharing of precious teas and the deep feelings 
produced by their rich-tasting teas. 

Leaf Egg

Award Winner | Hakka-blue
Size | 7cmx9cm   Tel | 02-2552-1338
Web | www.hakka-blue.com

Creating a traditional, leaf egg appearance 
out of ordinary ceramics; using glaze to 
create a crackling effect; adding a tea-
leaf design to the lid helps call to mind the 
comforting pleasures of tea tasting.
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Double Wall Glass Cup

Award Winner | Jiva Design Associates
Cooperative Unit | Ho-seng Glass Co. Ltd
Size | 8.8cmx10.4cm  Tel | 02-2778-8386
Web | www.jivadesign.com

The double wall glass cup shows the 
sharp transparent color of the tea and the 
exquisite patterns of white Tung blossoms 
on exterior of the cup when tea is poured 
into it. The heat-insulated design of the 
double layer glass allows people to hold 
the cup of freshly-brewed tea safely 
without the worry of scalding hands.

Rice to Earth

Award Winner | Arty Design
Cooperative Unit | 
Hsinpu Farmers Association, 
Hsinpu Township, Hsinchu County
Size | 18.4 cm x 18.4 cm x 16 cm   
Tel | 02-2740-8871
Web | www.arty-design.com

The Rice to Earth rice storage box uses the design of rice straw and fallen rice to depict the 
image of a rice paddy on the lid of the box. The image vividly resembles the hard work of the 
farmers, bringing to mind the Chinese phrase “Work hard by hoe at midday, sweating the soil”, 
to remind people about to treasure the food.

Emotion in Every Grain

Award Winner | 
Chuan-Li Rice Cookie Food Ltd.
Cooperative Unit | 20/20 Creative Co. Ltd.
Size | 28cm x 14cm x 28 cm  A Set of four
Tel | 02-2423-1698  
Web | keelung-cherry.com.tw

The design of this tradit ional r ice cookie 
communicates the fusion of the eternal bonds 
of family, the warmth of friendship and romantic 
love to present the touching poetic words of 
Taiwan’s history.
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Divider Plate

Award Winner | 
Hsu Chihsian, Huang Yuanyi, 
Huang Peiying, Lai Jiahong
Cooperative Unit | Chyi Yuh Stone Ltd.
Size | 31cmx21cmx2.8cm  
Tel | 0982-929-261   Web | xian016@yahoo.com.tw

This product is an environmental design made from pieces of Hualien marble that are normally 
too small to be used. The distinct, natural and colorful patterns in the marble are combined 
with stark stainless-steel ornamentation to provide an eye-catching contrast in appearance.

One Flower

Award Winner | Suho Memorial 
Paper Culture Foundation
Cooperative Unit | biaugust Creation Office
Size | 8.8cm x 7.8 cm A Set of 200 Pieces
Tel | 02-2507-5535
Web | www.suhopaper.org.tw

With its intricate, flower-patterned design, 
creativity shines out from each thread of paper, 
revealing a one-of-a-kind style! This paper 
lantern shade can add a wonderful, soft texture 
to your living space, creating feelings of eternal 
hope and kindness.
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Good Gifts for Mid-Autumn Festival

Mid-Autumn Festival 
Water Moon Soap Gift Box

Award Winner | Yuan Workshop Co., Ltd.
Size | 26cmx13cmx10.5cm  Tel | 02-2808-5663
Web | www.taiwansoap.com.tw
Featuring themes of water and moon, this gift 
box contains the soaps of “Aqua” and “White 
Moon,” one piece each, and one white soap 
porcelain dish “Water Moon” that embodies the 
concept of “Flower in the Mirror, Moon in the 
Water;” the gradual use of soap symbolizes the 
waxing and waning of the moon.

2008 4th

Who says that moon cakes are the only gifts for the Mid-Autumn Festival?  The 
2nd Taiwan OTOP Design Awards encouraged the innovative use of Taiwanese 
local characteristic design elements (quality materials, techniques and images) 
for the design of enjoyable images of Mid-Autumn gifts that complied with 
market demands for products (individual gifts or business purchases). 

This gift box contains Camellia oil and vermicelli full of Hakka characteristics, as its box can 
serve as the tissue box and the opening of the box is the place where the handkerchief 
was kept in Hakka blue shirt. The way to draw out the tissue is like that to draw out the 
handkerchief from the blue shirt.

Hakka Wooden Tissue Box

Award Winner | Shanbanqiao
Cooperative Unit |Italia e Orient e Design
Size | 25cm×15cm×12cm  
 Tel | 037-875-766
Web | sbc.emmm.tw
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This work takes the characteristics of collar to symbolize men and women, bringing the 
woman collar-shaped and man collar-shaped cup together to form the Mandarin Chinese 
character 好 (good)  which consists of two radicals, 女 (woman) and 子 (son). The concept 
of the base of cup originates from the aboriginals’ linked drinking which is referred to 
as “Ragal” in the aboriginal language and mostly used during wedding banquets or 
ceremonies, signifying sharing and respect.

Tsui-Chun-Feng Mead

Award Winner | Hung Gee Bees Farm
Cooperative Unit | USE Image Design
Size | 15.5cmx8cmx9.2cm   
Tel | 049-298-0851
Web | www.hgbees.com.tw
The mead with its unique sweet and velvety 
taste is brewed with the prime honey and 
sweet freshwater from Puli Town, completing 
to present the “Legendary of Sweetness” with 
a humor of innovative thinking and embody the 
natural and antique simplicity of the “Drunken 
Spring Bee Ceramic Bottle” from Shuili Kiln.

Guest Visiting, 
Moonlight Drinking-
Liouduai Hakka Style Drinking Vessels

Award Winner | Hakka-blue
Size | Bottle 10cmx10cmx18cm  
Glass 6cmx6cmx6cm  
Tel | 02-2552-1338  
Web | www.hakka-blue.com
Taiwan Sambar deer are guardian spirits of the forest. The design symbolizes the spirit of 
Hakka people cultivate a "stiff neck" spirit, and “round outside but square inside,” signifying 
outwardly gentle but inwardly stern, is Hakka people’s principles to deal with things. This 
product concretizes and visualizes the preceding two Hakka spirits, further integrating the 
blue color, the main color of “blue shirt” of Hakka people in Liouduai of southern Taiwan, and 
ceramic and metal mixed media as the creative materials to bring this set of unique product.

Good Cup

Award Winner | 
Shiko- Shih Huang-Chieh   
Cooperative Unit | Anta Pottery Art Co., Ltd
Size | 8cmx8cmx9.5cm   
Tel | 02-2670-4749   
Web | shiko.iproducts.com.tw
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Ata Ohiyah

Award Winner | Shatao
Size | A Set of Eight  1.2cmx1cmx6cm 
Tel | 08-799-1563
This set of glass art consists of eight 
glass dolls including Noble doll, Female 
Worker doll, Sunshine doll, Guarding doll, 
Intelligent doll, Innocent doll and Mighty 
doll; the series of dolls featuring lively and 
cute appearance deliver the mission and 
spirit of ancestors of aboriginals.

Checheng Speciality 
Wooden Gift Box

Award Winner | Mori
Cooperative Unit | Maytwo Graphic Design   
Size | 32cmx19.5cmx10cm    
Tel | 04-2208-0167    
Web | www.morisweet.com
The gift box is made mainly from the famous 
wood of Checheng near Sun Moon Lake and 
contains Peril la plums from Shuil i, Assam 
Black Tea from Yuchi, Formosa Ruby Black Tea 
(Taiwan Tea #18) and hand-made pastries from 
Checheng.

Award Winner |   Cha-Tei Ltd.
Cooperative Unit | 
Magic Creative Advertising
Size | 19cmx30.2cmx7cm   
Web | www.chatei.com.tw
Attentive Attitude of of ChaTei, Flavor, 
Taste and Aroma of Freshly Finished. As 
the homonym of Taiwanese “Drink tea”, 
“ChaTei” means genial greetings and 
serving tea that embodies the Taiwanese 
locals’ passion and sincerity just as 
teapot keeps tea warm at the perfect 
temperature.

ChaTei-Joyful Series Tea Gift Box
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Hugo Assam Tea Farm Mixed High Grade Black Tea 
Mid-Autumn Festival Gift Box

Award Winner |  Fair Brain Creative Ideas Co., Ltd
Cooperative Unit | Hugo Assam Tea Farm
Size | 18cm×23cm×23cm   Tel | 049- 289-7238  
Web | www.assam.com.tw

Five Tael Golden
Pineapple Pastry

Award Winner |  Jioufen Teahouse 
Cooperative Unit | 
IDER Visual Image Design /Shan Mai Taro Cake
Size | 31.5cmx15.3cmx7cm  Tel | 02-2497-6487
Web | www.jioufen-teahouse.com.tw
“In olden days, a young fellow with no money could ill afford thoughts of being wed; 
nowadays, a precious gift such as the Five Taels of Gold Pineapple Cake Gift Box brings 
people closer together.”  This is the idea behind these choice tea cakes in the shape of gold 
nuggets that represent sharing fond memories with close friends about returning from a 
scenic tour of the gold mines of Jiufen.

“Good tea can make the Jade Rabbit forget to 
grind the herbs.”  This notion used as a design 
theme is derived from traditional Chinese mythology 
and represents friends and family sharing classic, 
delicious tea together.  Moreover, the round-shaped 
meal box package expresses the idea of a family 
reunion under the full moon of the Mid-Autumn 
Festival that brings a 
sense of completion 
and happiness, and 
at the same t ime, 
t h e  M i d - A u t u m n 
moonlight is reflected 
on the waters of Sun 
Moon Lake. 
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Creative Tic Tac Toe

Award Winner | Sanyi Cherished Treasure
Cooperative Unit | Chen Li-An
Size | Piece×10 5cmx3cmx2cm
Tic tac toe board 18cmx15cmx1.5cm   
Tel | 037-872-076
Web | www.dp-duckdiy.com.tw 
Recalling a simple game of childhood 
carried in the pocket, the warm-hued 
natural wood grain of this Tic Tac Toe board 
game represents the local culture of Sanyi 
Township, and the more you play it the more 
your touch can bring out the texture of the 
wood grain’s beauty over time.

Humorous Life20071st

The 1st Taiwan OTOP Design Awards gave new value to fashion in Taiwan’s local 
characteristic products by combining the capabilities of the design industry and 
local characteristic industry to interpret Taiwanese local characteristics from a 
design perspective and experience the meaning of life from a local perspective, 
with “humorous life” as the outward expression of the design theme.

Taiwan Sambar Deer 
Aroma Diffusing Vase

Award Winner | Legoai Workshop
Cooperative Unit | idbee Creative & Design
Size | 25cmx17cmx8.5cm 
Tel | 08-799-0366
Web | blog.sina.com.tw/ttob
Taiwan Sambar deer are guardian spirits of the 
forest. The design symbolizes the spirit of Taiwan’s 
aborigine people’s coexistence with nature.  This 
work of art can be used as a flower vase or an 
incense burner, and it is a fusion of handicraft 
design and life lived to the fullest.
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Wild Boar Artistic Cup Set

Award Winner | Pu-U Workshop
Cooperative Unit | Dong-Xiang Co., Ltd.
Size | A set of five 10cmx7cm   
Tel | 0921-500-848

The wild boar is one of the most popular totems of the Tsou Tribe. The smooth, clear-cut lines are 
the best interpretation for the warrior spirit.  Depicted on the cups is the sad but beautiful story of 
a spirit of the wild boar falling in love with a human.

The Weaving Maiden and 
the Hunter

Award Winner | 
Raisinay Weaving and Dyeing Workshop
Web | www.raisinay.com.tw 
Common bookrack structures are dissected to 
allow users to make their own combinations. 
Aborigine totems are classic patterns that are 
timeless and never go out of fashion. The low-
key stainless color signifies the texture of metal. 
Users will be able to create different visual effects 
according to their home environments.

Tales by Pave-Song of
Flying Fish

Award Winner | 
Artilize Worldwide Co.,Ltd.
Cooperative Unit | Huang Chingwen
Size | 20cmx15cmx3cm,1350g/pc 
Web | www.artilize.com
The artist, Shaman Madono Miska (Huang 
Chingwen), has combined unique materials 
with contemporary art vocabulary to 
reinterpret Orchid Island’s Tao aborigines’ 
concept about home. The special materials 
enable each piece of rock collage to express 
more temperature and a suppler touch that 
stone sculpture should convey. Gazing at the 
flying fish can bring one to a domain where 
time is frozen and the respect and care we 
should have for Mother Nature appears all 
the more understandable suddenly.
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Singang Aromatic Incense Lamp

Award Winner | 
Singang Incense Artistic Culture Garden
Size | Round 17.8cmx53cm,550g
Square 17.8cmx17.8cmx53cm,690g
Web | www.ubcense-art.com.tw
The designer has combined the local incense 
making to reinterpret the ping-an (peace) lantern 
commonly seen in temples in Taiwan. The simple 
style and the smooth lines have produced the 
transformation of such a familiar traditional object 
in life and brought a smile of surprise on every 
viewer’s face.

Cimucao Individual Tea Tasting Set

Award Winner | Day Plus Inerior Design
Cooperative Unit | Yuan-Li Country 
Triangle Rush Exhibition Hall,
Zeng Wen-Sheng Pottery Art
Size | A set of four,750g
Tea cup-7.5cmx7.5cmx8.5cm  Tea can-8.5cmx8.5cmx11cm
Tea tray-12cmx13.5cmx2.5cm  Tea spoon-6.5cmx3.5cmx1.5cm
Tel | 05-277-3929
Hand-woven rush teaware jackets deep the tea warm as well as protect the hand from the heat. 
Burning with wood fuel may bring certain variables, yet under superb skills the esthetic of the 
design is truthfully manifested.   

Harmonious Couplet

Award Winner | Taichung Huludun 
Community Cooperative
Cooperative Unit | 
ARTECK Design & Consulting
Size | A set of two,26cmx0.7cmx0.7cm,30g
Tel | 04-2528-0213
These chopsticks are both an interpretation and 
extension of Chinese culture.  The length is that 
of an auspicious number and expresses the life 
aesthetic of the East.  A combination of different 
materials is employed to make a subdued 
but luxurious product that is both traditional 
and innovative, a clever fusion and balance of 
simplicity and elegance.
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Lucky Mouse

Award Winner | Wuguu Cultural Village
Cooperative Unit | Knowledge Power 
Management Consulting Co., Ltd.
Size | Teapot-13cmx8cmx9cm
Tea server-8cmx6cmx9.5cm
Tea cup×6-4.5cmx4.5cmx3.5cm
Tel | 037-234-805   Web | www.wuguu.com.tw
Cat fox is former name of Maoli Township. Not satisfied with conventional pottery, the designer 
has fused the cat element in the product to emphasize the concept of art design from real life 
angles. Thus the opposing relationship between the mouse and the cat is presented.

Tiger Head Energy Incense

Award Winner | Day Plus Interior Design
Cooperative Unit | Wu Lien Spice Co., Ltd./
Liang Cheng-Xi
Size | A set of five,12cmx10cmx1cm
Tel | 05-277-3929
According to Chinese legends, tigers have 
the connotation of bringing fortune, protecting 
the home and being the guardians for people. 
“Hotaopang” (wasp in Taiwanese) is a play with 
Taiwanese homophony from the designer’s 
humorous association of “hotao” (tiger head) with 
“pang” (incense/fragrance). 

Fishing for Tea
Fish-sharped Tea Strainer

Award Winner | Pai Yueh Enterprise   
Cooperative Unit | Yuchih Township Black Tea 
Agriculture Production and Marketing Groups 6
Size | A set of four,6cm × 6cm
Web | www.lands.com.tw  Tel | 04-2285-8250
By matching the soft hues of ceramic with the durability of stainless steel, this tea strainer can 
be used with tea cups made from a variety of materials.  The image of the leisurely sojourn of a 
carefree fish through tranquil waters is an expression of the sweet and mellow smoothness of the 
black tea from Yuchi Township in Nantou County.
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Cha-Tei was established initially as a 
local tea in Wen Shan District in 1999.  
My name is Weng Chao-liang, and as 
the Cha-Tei founder, I had felt that the 
tea tradition was in serious decline, 
and when I set up this company 
I  had the idea of  developing an 
internationally recognized brand even 
though people were telling me that 
investing in such an enterprise was like 
throwing my money into a bottomless 
hole.  However, I think that the value of 
a brand name is far more than just the 
guarantee and security that consumer 
confidence brings to a brand product; 
although a brand name does not bring 
immediate results, it does bring results 
over time.  But how could I establish 
a model for a good brand name and 
make it stand out in the minds of 
consumers?

When funds are lacking, people will 
use the smallest amount of money to 
perform the greatest amount of work; 
Cha-Tei was no different in this respect!  
At first we turned to art school students 

Cha-Tei Brand Tea Brightens Your Life
Cha-Tei Ltd. | Weng Chao-liang

for help planning our Corporate Identity, or 
'CI', but after a number of weeks following 
this strategy, we could see that our CI still 
did not have the gusto we were looking for.  
Consumers could not easily keep Cha-Tei in 
mind without a good brand story to provide 
sticking points.  I then tried another design 
firm, but after a few days I felt unhappy 
with them; I felt that their design plan was 
a complete mess, but couldn’t figure out 
who was to blame for it.  There seemed to 
be only one product design, but the brand 
integration, core concept and positioning 
were unclear.  I suddenly felt that I was stuck 
in a branding rut, passing from one design 
to another, and that using a brand to identify 
my product was creating a real mess, and 
that no one would be able to recognize that 
I was selling tea.

After stumbling through this experience, 
a friend introduced me to the director of 
Magic Creative Advertising, James Chen.  
My spate of grumbling and complaining 
was actually a plea for help and a test of 
my mettle.  A week after I spoke in detail 
with James about my ideal branding 
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scenario, he provided a fresh diagnosis 
of my situation with a plan for brand 
positioning and market integration.  I 
consequently abandoned all previous 
plans in favor of his creation of an ideal, 
excellent brand for the tea industry.

Here are the simple steps I followed 
to establish the Cha-Tei tea brand: 
Beginning with a micro-payment 
scheme, l ist the projects required 
f o r  t he  c rea t i on  o f  a  b r and i ng 
Corporate Identity System (CSI), and 
implement them in stages.  2) Apply 
for government branding and product 
assistance in order to f ind more 
government resources.  3) Get brand 
exposure by participating in awards 
activities. Join agriculture association 
tea awards competitions and large 
design competitions for packaging 
l ike OTOP’s design awards.  Get 
massive exposure via the Internet, 
exhibition venues and the media to 
further enhance brand awareness.  
4) Contribute to the community to 
establish brand reputationi.  Hold 

occasional tea parties, concerts, tasting 
sessions of new tea products, and 
meetings with tea masters.  Establish an 
interactive mechanism for people to make 
tea friends.

Once again I would like to thank the Small 
and Medium Enterprise Administration 
and the Corporate Synergy Development 
Center for providing such an excellent 
p la t fo rm.   I t  has  been a  ra re  and 
commendable achievement for Cha-Tei to 
win the ten OTOP large packaging design 
awards three years running and receive 
such an enthusiastic response from the 
consumer market.  After winning these 
awards our business has increased by 
20 to 30 percent each year.  I believe that 
the Cha-Tei brand name has grown and 
gotten more exposure because of the 
government’s guidance, and by studying 
even more specialized courses, our brand 
name will shine even more brightly.
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Even now I still clearly remember the 
contents of the 2007 OTOP Design 
Awards workshop given by Lin Rong-
tai.  Each product originally has a story 
to tell, and originally each design is not 
just a work of art; the origin of art is 
life itself.  This one three-hour course 
changed my old way of thinking about 
design, and this happened within a 
charged atmosphere that was the 
magic of a beautiful woman designer.

The reason we arrived too late to 
attend the design award competition 
that year was also very beautiful – a 
very lucky guy married our designer.  
The feeling I got from seeing OTOP 
design award winning designs for 
two successive years was that each 
and every item is also beautiful!  Each 
item’s beauty is not just on the outside; 
the content of its story also makes me 
feel close to it.

I suddenly felt very deeply that it would 
be such a great honor to get the 
support of the design award, and so 
for two entire months in 2009, I talked 

Chuan-Li Makes the Rice Cookies 
with Culture Adding Value

Chuan-Li Rice Cookie Food Ltd. | Chien Chih-yuan

with designers Chu Rong-ai and Chen 
Wen-hsiu and we devote into the design 
of rice cookies.  We had such a love-hate 
relationship with rice cookies that it can 
be summed up by saying we were totally 
crazy about them.  I suppose that this 
is because the three of us had invested 
such deep feelings for these rice cookies.  
So, the product entered for competition 
was called “Every Grain Moves Me,” and 
I hoped that this rice cookie love story 
could be told through this time capsule so 
that everyone could find out about it.

However, I sti l l  didn’t real ly know if 

anybody would actually be moved by 

this time capsule story, and I though that 

perhaps we had judged the cookies too 

emotionally.  But then we won the award!  

That night was like a dream as it was 

revealed to the three of us that the design 

for the rice cake time capsule allowed the 

Chuan Li Rice Cake packaging style to be 

altogether different than styles of the past.  

The love between grandparents and 

grandchildren extends to the interactions 

between family members and friends.  
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The rice cookie is not just a food.  
Even more so, it is a way for people to 
transmit feelings of being connected.  
Natura l ly,  af ter  moving so many 
people, this product not only received 
much applause, it had a new channel 
to reach consumers. In addition, we 
sold out ten thousand boxes of the rice 
cookies, around one million and five 
hundred thousand N.T. dollars, after 
six months of winning the award and 
then launching the products. We also 
successfully attract the new customers 
of the high-income group and office 
ladies. Further our boss was be more 
willing to invest in the 2010 OTOP 
design awards.

Another 2009 winner was “Rice to 
Earth”, a product which makes us 
reminisce about the past with Teacher 
Peng Hsi-yi, with whom we cooperated 
in 2010 to promote the Hsiang Hsi Lin 
Men double happiness character box.  
The cultural creativity of this wedding 
ceremony rice cookies helped Chuan 
Li Rice Cakes to win an award.  Our 
company sees this as another kind 
of cultural promotion, but there was 
one time when the high production 
costs and diff icult manufacturing 
process caused the owner to hesitate 
to invest in it.  Fortunately, due to the 
efforts of many, the double happiness 

character box was finally mass produced 
smoothly.  We found that rice cookies 
from a traditional rice cookie shop, after 
the baptism of the OTOP Design Awards 
and with a little help from designers, 
have another qualia, the creation of a 
new culture and new values helping us to 
move forward from production to service 
design. 
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In the spring and early summer of 
2008, the Hakka-blue  team was 
formed and the primary task was 
participating in the OTOP Design 
Awards.  From this moment, Hakka-
blue set off upon the path of brand 
name management. The partners who 
began this venture were determined to 
create a Taiwanese ceramic arts and 
crafts brand based on native locale, 
culture and fashion.     
The first time that Hakka-blue entered 
t he  OTOP Des ign  Awa rds ,  t he 
company received the highest of praise 
and recognition and the following year 
won Second Prize.  This year was their 
third consecutive year to win an award, 
but for Hakka-blue, it is not just the 
honor and pleasure of winning awards 
that is important.  More so is that it 
shows that during these past three 
years, Hakka-blue has passed through 
one difficult test after another.  This has 
been the key to their progress.
Hakka-blue has its origins in the one-
person studio of a city fair stall and the 

pottery of ceramic artisan Hsiao Li-ying.  
Later on, there was an entrepreneurial 
team, the Sedai Group of three partners 
working together on the development of a 
business brand name, a team which has 
now expanded to nine people.  The scale 
of their system has grown gradually, with a 
50 to 60 ping workshop to hold machinery 
and equipment where the partners initially 
struggled step-by-step under difficult 
conditions.  Nowadays, they continue to 
add kilns, equipment and new partners in 
a 200-ping factory workshop located in 
Gungguan Township of Miaoli County. 
Hakka-blue has gone from having zero 
experience to having developed its 
operations over the last three years with 
OTOP witnessing its growth the entire 
time.  The award-winning “Leaf Egg” 
pottery received tremendous response 
when OTOP displayed it at Traditional 
Arts Center in Yilan County in 2009, 
and a number of five-star tourist hotels 
in Yilan have cooperated one after the 
other with Hakka-blue, rapidly increasing 
the company’s points of sale.  Next 

Hakka-blue, 
Singing Folk Songs in the Urban Jungle

Hakka-blue
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came participation in a succession of 
publishing and sales exhibitions, and 
several manufacturers were able to 
make contact with Hakka-blue and 
become more acquainted with their 
work, which led to even more business 
opportunities. 
This has been an posit ive cycle.  
D e s i g n i n g  p r o d u c t s  t h a t  a r e 
recognized by OTOP, Hakka-blue 
has had the resources to commit 
itself to producing excellent pottery, 
and at the same time it has been 
able to gain access to marketing 
opportunities, thereby earning the 
support and recognition of customers 
and consumers.  Hakka-blue no longer 
needs to endure hardships and has 
the momentum to continue with its 
efforts to make progress. Keeping in 
mind the previous, critically acclaimed 
“Leaf Egg” product designed for the 
local characteristic development of 
tea-growing region in Pinglin Township, 
to develop the theme of the charm 
of Taiwan at the 2010 OTOP Design 
Awards, Hakka-blue continued with an 
aesthetic model of restrained humor.  
To represent Taiwan’s food culture, 
a ceramic steamed dumpling was 
created that received a lot of favorable 
attention and much media coverage 
when it was displayed during a sales 

exhibition in  Taipei 101.   
Hakka-blue is a ceramic pottery brand 
that remains simple, rustic and practical.  
Many artistic creations strive for wonderful 
workmanship, but such workmanship 
is  t ru ly  Hakka-b lue’s  creat ive and 
manufactur ing goal.   Using natural 
materials that are worked with the hands, 
Hakka-blue gives its products a value 
for collectors while retaining a functional 
practicality.  It is also hoped that this type 
of workmanship provides contemporary 
collectors with both a new living art and 
a new attitude for life that is simple and 
natural, loves and cherishes Nature and is 
environmentally friendly. 
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Featured recommended products of this issue: 

Representative Company

Hakka-blue
No.1, Ln. 32, Sec. 1, Dihua St., Datong Dist., 
Taipei City 103, Taiwan (R.O.C.)
TEL | +886-2-2552-1338
FAX | +886-2-2552 2233
E-mail | ask@hakka-blue.com
Office Hours | am10:00-pm:6:00
Web | www.hakka-blue.com

Visit Our Website: http://www.otop.tw
Contact us at: 

The Corporate Synergy Development Center

Dept. of Urban and Rural Synergy

7F, No.8, Tun Hwa Rd., Taipei, Taiwan, R.O.C.

Email:n1@email.csd.org.tw




