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TAIWAN OTOP NEWSLETTER

OTOP CRAFTSMEN X LOCAL EXPERTS: 

In recent years, Taiwan’s unique local brands have become more and more 
well-known. In order to allow the general public to know more about the stories of 
locally-featured Taiwanese products and shops, the Small and Medium Enterprise 
Administration, Ministry of Economic Affairs held the “Craftsmanship Spirit and 
Brand Stories of Locally-featured Taiwanese Products”, an online live OTOP tea 
party, on September 13, 2016 at 2:30PM in Tamsui’s Asia Pacific Hotel. Local 
experts included Li Man from Sanyi Duck Gem Box (Shuang Fong Wooden Duck 
Factory), Xu Renping from Shihding Hsu's Handmade Noodles and OTOP Market-
ing Alliance’s official distributors were 
invited to share their brand stories, 
demonstrating Taiwan’s local spirit 
through the physical and virtual plat-
forms.

Miaoli Sanyi Duck Gem Box has estab-
lished for more than 50 years. It used to 
be a factory that manufactured wooden 
ducks and experienced a decline. How-
ever, in 2007, its “Creative Tic Tac Toe” 
won the Taiwan OTOP Product Design 
Award, which helped Sanyi Duck Gem 
Box transform into a tourism factory, 
develop cultural and creative products 
and become a model of servitization of 

The display of high quality and locally-fea-
tured Taiwanese products

manufacturing and service differentiation. It has opened shops in airport termi-
nals and metro stations, successfully promoting Miaolia’s locally-featured prod-
ucts.

Thin noodles are common in Taiwanese households, but Hsu's Handmade Noo-
dles in Shihding managed to make them unique. It has won the 2012 New Taipei 
City Souvenir and the second place in the 2011 Taipei Urban and Rural Creative 
Gift Stall, becoming one of the most popular locally-featured products in Shih-
ding. 
Hsu's Handmade Noodles strictly follows the traditional recipe but now it has 
added new flavors such as green tea and red yeast rice. It also provides guided 
tours and workshops to promote its products. Through the guidance of the Small 
and Medium Enterprise Administration and the exhibition-sales and training 
courses it provides, the founder of Hsu's Handmade Noodles was able to go 
beyond a traditional noodle factory and incorporated Shihding’s local features 
into the noodle products. As a result, local economy thrives, more job opportuni-
ties are being created and more young people are willing to return to their home-
town.
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The 7 guests are (left to right): Andrea Wei, moder-
ator; Tang Yaosheng and Li Man, Sanyi Duck Gem 
Box; Su Wenling, Deputy Director General, Small 
and Medium Enterprise Administration, Ministry 
of Economic Affairs; Xu Renping, Shihding Hsu's 
Handmade Noodles; Wei Zhangzhi, General 
Manager, P&P Digital Strategy Consulting Co. Ltd. 
and Zhang Jiaxuan, Assistant Vice President, 
Tamsui’s Asia Pacific Hotel.



P&P Digital Strategy Consulting Co. Ltd., a company which has mentored local-
ly-featured businesses for many years, shared its experiences in the deepening of 
local features, product innovation, experiential marketing, and how it facilitates 
Taiwan’s small farmers to expand into new distribution channels. In addition, 
Tamsui’s Asia Pacific Hotel told its story of working with Taiwanese craftsmen and 
how it incorporates humanities, arts and local aesthetics. They both play very 
important roles in OTOP brand marketing.

In recent years, many local treasures are gradually drawing people’s attention. 
The spirit and stories of craftsmanship are a positive energy for Taiwan. There-
fore, the Small and Medium Enterprise Administration organized the “online tea 
party” to tell the life stories about locally-featured Taiwanese businesses, allow-
ing more people to understand their brand spirit. Moreover, through live broad-
cast and the virtual platform, the audiences at the event and on the Internet alike 
were able to enjoy the beauty of local features.
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Su Wenling, Deputy Director General, Small and Medium 
Enterprise Administration, Ministry of Economic Affairs, 
enthusiastically talks about locally-featured Taiwanese 
products and their touching stories.
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